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DISCLAIMERS AND CAUTIONARY STATEMENTS



NON-GAAP MEASURES



TODAY’S SPEAKERS



AGENDA
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KEY TAKEAWAYS

FY2022 saw progress against premiumization Strategy, growth of STORZ & BICKEL AND BioSteel Consumer Brands
•

o

o
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In FY2023, canopy plans to further advance its aspiration to become the premium brand cannabis company in north America driven by:










Progress against Premiumization strategy
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Progress against Premiumization strategy
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Driving growth in our 
Consumer Brands
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•

•

•

•

1 IRI data for the 4 weeks ended April 17, 2022



Driving brand awareness through activations



Strengthening U.S. THC Ecosystem
INVESTING IN PLANS TO ACQUIRE LEADING COMPANIES, IN MUST-WIN CATEGORIES, WITH BRANDS 

THAT CAN SCALE ACROSS NORTH AMERICA

2 Based on March 2022 BDSA data for dollars sold for all product categories
3 Based on March 2022 BDSA data for dollars sold for all product categories
4 Based on year-to-date BDSA data for dollars sold of rosin cartridges through March 2022

JETTY Extracts Wana Brands



Leveraging our U.S. THC Ecosystem
SIGNIFICANT OPPORTUNITY TO SCALE JETTY EXTRACTS AT STATE-LEVEL ACROSS THE U.S. LEVERAGING OUR U.S. 

ECOSYSTEM,  WANA BRANDS FOOTPRINT EXPECTED TO REACH 17 LICENSED STATES THIS CALENDAR YEAR
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Q4 & FY2022 FINANCIAL RESULTS 



Q4 & FY2022 KEY FINANCIAL HIGHLIGHTS
•

•



REVENUE PERFORMANCE BY SEGMENT

3. For Q4 FY2022, amount reflects other revenue adjustments of $1.0 million (Q4 FY2021 – $0.3 million). For FY2022, amount reflects other revenue adjustments of $4.3 million (FY2021 - $0.7 million).
4. For Q4 FY2022, amount reflects other revenue adjustments of $3.9 million (Q4 FY2021 – $4.2 million). For FY2022, amount reflects other revenue adjustments of $9.9 million (FY2021 - $9.2 million).



REVENUE PERFORMANCE BY FORM



Gross Margin performance
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Opex Trend
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ADJUSTED EBITDA AND FREE CASH FLOW
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Appendix



ADJUSTED GROSS MARGIN1

(NON-GAAP) RECONCILIATION



ADJUSTED EBITDA1

(NON-GAAP) RECONCILIATION



ADJUSTED EBITDA1

(NON-GAAP) RECONCILIATION



FREE CASH FLOW1

(NON-GAAP) RECONCILIATION



Thank you


